CREATIVE BRIEF

e To be completed by co-facilitator lead after discussion with co-design group

Facilitator’'s name
Facilitator’s email

Project objective

Is this for Product 1 or Product 2?

Among long-term care community workers, this communication product will help:
e More staff get a COVID booster vaccine
e Fewer staff to worry about COVID vaccine
e  Staff know more about COVID vaccine

Product 1 timeline
Oct 31-Nov 4: Communications team receives completed creative brief

Nov 14-18: Communications team will share draft 1 with the co-design team and they
will complete the first feedback

Nov 14-18: Communications team will revise the draft based on the feedback form
(minimum 4 working days to make revisions)

Dec 5-9: Communications team will give draft 2 to the co-design team

Dec 5-9: Co-design team will give feedback form to Communications team (minimum 4
working days to make revisions)

Dec 12-16: Communications team will give the final to the co-design team

Product 2 timeline
Nov 14-18: Communications team receive completed creative brief

Dec 5-9: Communications team will share draft 1 with the co-design team and they will
complete the first feedback

Dec 5-9: Communications team will revise the draft based on the feedback form
(minimum 4 working days to make revisions)

Dec 12-16: Communications team will give draft 2 to the co-design team

Dec 12-16: Co-design team will give feedback form to Communications team (minimum
4 working days to make revisions)

Dec 19-27 or mid-Jan: Communications team will give the final to the co-design team

PROJECT OVERVIEW - DESCRIBE THE COMMUNICATION PRODUCT YOU’'D LIKE US TO PRODUCE

1. What is the main issue/challenge you want to address?

For example: Our community thinks

“y

x" however we would like to change that to “y” so that

more people in our community get their booster shot.




2. Audience

Who is the audience for your communication product? Include any relevant details . For
example, age, gender, race, language, etc. to help tailor your message to the audience.

What does your audience/their community already believe/feel about this topic? What
matters to them? What are they struggling with?

3. Key motivating factors to get the booster

In your own words, describe the key motivating factors/ideas you want to convey. What are
some facts to support your ideas?

4, Product __ Poster
What communication product do you want to create to convey your message (check one)?

__ Folding brochure
Choose one only.

__One-page flyer
Note:

e See below for Menu of Options (p. 9) on what products can be chosen for round __Postcard
1 and round 2.

__Social media graphics
e  For info on types of video we can produce, see video examples on p9.

__Video - dry erase board
e Optional: If you have examples of similar products to the one you'd like made, __Video - using your own footage
please send it to us.
__Video - general or other
__Swag - hand sanitizers
__Swag - sticker

__Swag - magnet

If none of the above, please describe
what you'd like:
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5. Colors

Please let us know what main colors you’d like to see in your communication product (for
example, “navy blue and light green”).

If you have no color preferences then leave this section blank and we will use the following
as the color palette:
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7. Music (for video only)
Music is an important part of a video. We can help find something that works for your
piece if you describe what genre, mood, and general category of music you prefer. Feel
free to choose any of the words below that describe the music you want (e.g., pop, chillout,
acoustic):
e Genre: Classical, country, electronic, funk, hip hop, indie, jazz, pop, rock.
e Moods: calm, celebration, chillout, cinematic, cute, dramatic, elegant, energetic,
fun
e General categories of music are technology, sport, travel, piano, grungy, quirky,
fast, medium, slow, editor’s choice, corporate, acoustic.

DISSEMINATION

7. Dissemination Mail

How will your group get your Website __

communication product to your  Email

audience? Social media
In-person delivery ___
Display table ___
Event
Other

ADDITIONAL COMMENTS / SUGGESTIONS
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ADDENDUM: TEMPLATES

PUBLICATION TEMPLATES

Poster (11"x 17")

‘ eumlab esa LOGO HERE

similita

Headline copy
goes here

Subhead copy goes here

AREA FOR IMAGE

Headline
10 words or 50
characters max

Subhead

1-4 lines max.

Actual word count will vary
depending on layout.

Essimi cus suntini
ssimusa sam volom

Usam lab intium qui ex essimi, cus suntind ssimusa sam
volcmposte procum quia volo eumlab esa similtae
nonsequia aut estepro voluptatat esatvcloremposte pro

UM guie.

AREA FOR IMAGE

™ THE ENSPIRE STUDY

—_—

-

Headline
10 words or 50

characters max

Body text
140-300

word range
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Postcard Mailer (8.5” x 5.5")

Frontside

Headline
6-10 words or 50

characters max

Subhead

1-4 lines max.
Actual word count
will vary depending
on layout.

Subhead

1-4 lines max.
Actual word count
will vary depending
on layout.

Body text
140-300

word range

Body text for
brochure is 12 pt,
with 15pt leading
(line spacing

.'g.

» Essimi cus suntini

ssimusa sam IMAGE

volom

Usarn lab intium qui éx essimi, cus suntini

55IMusa sam volom poste precum quis volo
cumlab esa amilitae nonsequa aut estaproi
voluptatat esatvoloremposte pro cum quia.

Call to action

Backside

P4 KAISER PERMANENTE.

Kagor Farmarorts
Admoce gose nare

Q.THE ENSPIRE STUDY INDICIA

Essimi, cus suntini ssimusa sam
volom poste

Usam lab intium qui ex essimi, cus suntini
33iMuze sam volompaste procum.

Usam lab inbum qui ex essimi, cus sunting

smmusa sam volomposte procum qua volo

eumlab esa simiitae nonsequia aut estapro qui

voluptatst esatvoloremposte pro cum guia.

Tias si coriandae Usem lab intivm qui ex essimi, N Ak e
Cus suNtini ssimusa sam voloremposte procum
quia volo es cumlsb esa similitac nansequ.

Call to action oA
COOE

e
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3-panel print brochure

Subhead —

Body text —

Note: Bullets
would be
same size

type size as
body copy.

Outside panels

—e Introduction copy tias si coriandae.
Usam lab intium qui simi,

Cus suntini ssim

Introduction copy tias si coriandae.
Usam lab intium qui ex essimi,

le

Headline copy

goes here

cum similit lo auesfsd

2t XXX-XXK-XKXX

Intraduction copy tias §i co
i e 3i coriand:

lab inti
intium qui ex

Logo here

Logo hese

Headline
10 words or 50
characters max

Subhead

1-2 lines max.
Actual word
count will vary
depending on
layout.

«— Body text
See below for
word counts

Bodly text

for brochure
is12pt, with
15pt leading
(line spacing

Subhead
or Call-out

Upto
10-50 words

140-660 word range for
Bi-fold (4-panel), and Tri-fold (6-panel)

Inside panels

Tias si coriandae. Usam

lab intium qui ex essim

Intium qui ex

essimi, cus sunti-

ni ssimusa sam

volorem sam lab

intium poste

procum gvolo eumlab esa

similitae nonsequia aut estap.

volorem sam lab intium
poste procum qvolo
eumlab

orem sarm lab ir

aumlaby asa sinilita

6a-
sam lab infium qui ex s
m volorem sam

lab intium p: volo eumiab esa
similitae nonsequia aut estap.

Usam lab i

m qui ex essimi, cus suntini
sram sam lab intium posta

ion copy tias si
Usam lab intium qui ax essimi.

Simusa sam voloren m lab intium

by esa similitae
NONSEGUIA FUt &'

m lab intium i, Cus suntini
m sam lab int

sumlab asa similitag
nans

Usam lab intium qui ex essimi,

cus suntini ssimusa sam volorem
sam lab intium
poste procum
qvolo eumlab
esa similitae
nonsequia aut

estap.
ax essimi, Cus Suntine
n sam lab intium

eumlab esa similitae

ion copy tias si coriand,
Usam lab intium qui ex essimi.

doram sam lab intivm
qumlab esa smditas
nonsequin sut estap,

Usam lab intiurn qui ex essimi, cus suntini

m sam lab int

n

eumlab esa simiitae
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SWAG Example

(Note: have Enspire logo with
minimal text if room)

o
fﬁh > ‘g
.A_"‘l -

$8

= e
‘!-.

- %
> g

IMPACT |

Sticker or Magnet examples Travel Hand sanitizer (1-20z)
(3"x 3") Custom printed with Logo

BACK A

INACTION

Questions? Please call

(877) 750-8159
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VIDEO TEMPLATES/EXAMPLES

1. Dry erase board: hitps://vimeo.com/737024046/834cd8f6df

2. Using your own footage (person who filmed themselves): https://vimeo.com/737006299/c832ff98a0

3. General:

e Advertisement:
https://vimeo.com/709311442

e List of “steps” needed for actions
https://vimeo.com/730181820/b581305c0c
https://vimeo.com/736932642/5f3510722b
https://vimeo.com/736248661/c85118cc68

ADDENDUM: MENU OF OPTIONS

Each team can choose: Communication product
* 1 from Group A + 1 from Group B

or
* 2 from Group B

Group A Video

Group A Swag (hand sanitizer, magnet, sticker)

Group B Poster

Group B Brochure/flyer

Group B Postcard

Group B Meme/GIF

Other Other: Teams can make their own suggestions for things not on this menu as long
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